
The 2010 travelhorizons™ Research Program.  
All  things tr avel – from here to the horizon.

The 2010 u.s. travel association/Ypartnership TravelHorizons™ Survey* 

How does the leisure and business travel picture look for the next six months  ▸▸
and how does it compare with last year?
How do leisure travel intentions vary by known lifestyles, demography, media habits and  ▸▸
travel behavior and what do these indicators mean for your destination or attraction? 
What factors or current events are impacting leisure and business travel that could be  ▸▸
addressed through marketing?

about TravelHorizons™

The first and only tracking survey of the impact of current events on leisure and business travel intentions
Conducted quarterly since March 2007 – database of over 32,000 U.S. adults and travelers▸▸

Internet poll of 2,300 U.S. adults and 1,500 active travelers who have been prescreened and qualified by recent  ▸▸
travel behavior conducted by Synovate
Survey instrument amended each wave to address current events▸▸

Data interpreted with reference to lifestyles, demography, media habits and travel behavior▸▸

An overview and synthesis to explore the effects of emerging economic, political, social and  ▸▸
natural developments on the travel intentions of Americans
The source for U.S. Travel’s Traveler Sentiment Index™▸▸

LEISURE TRAVEL PROFILES, CONSUMER BEHAVIOR, ATTITUDES TOWARD ONLINE INFORMATION SOURCES

Incidence of leisure/business trips by individual traveler, domestic and international travel, trip party  ▸▸
composition, modes of transportation, lodging
Utilization of various information sources when considering travel arrangements▸▸

Ability to travel based on time constraints, personal financial obligations and other travel considerations▸▸

Perception of different aspects of the travel industry (affordability, quality of service, travel safety, etc.)▸▸

Interest in 30 leisure travel activities and attributes▸▸

Attitude towards travel (influence of children, age or health concerns, job/work constraints,  ▸▸
spending habits, etc.)
Preference for leisure travel (repeat visits, rest and relaxation, international behavior, etc.)▸▸

Use of the Internet or an online service to obtain information, make reservations▸▸

Technology use: Expedia, Travelocity, Orbitz, Priceline, hotel Web site, etc.▸▸

Amount of travel planning done on the Internet▸▸

Readership of hard-copy newspapers, online newspapers, the Sunday travel section,  ▸▸
magazine subscriptions
Television cable channels regularly watched and types of radio stations listened to▸▸

Age, generation, marital status, annual household income, gender, ethnicity▸▸

*  Topics subject to change prior to publication of report.



SPECIAL TOPICS

Special topics explore existing and developing affairs that are currently on the minds of travelers and have the potential  
to affect your business. Topics of interest included in recent surveys are:

Gas prices▸▸

Leisure travel incentives – What had the best chance of success▸▸

Staycations – It doesn’t mean staying at home▸▸

Use of new technology to market travel ▸▸

“Green” travel▸▸

SPONSORSHIP OPPORTUNITIES FOR 2010

Sponsors receive the following benefits:
Ability to ask proprietary questions to meet your specific research requirements, in all four quarterly surveys▸▸

Results provided within two weeks of the end of the survey period – as real-time as you can get▸▸

Sponsor prerelease of top-line results within two days of receipt of quarterly data▸▸

Four standard banner reports and one custom banner based on criteria you define▸▸

SPSS database for additional analysis▸▸

Electronic and hard copy of the quarterly travelhorizons™ report ▸▸

Copies of all U.S. Travel/Ypartnership press releases▸▸

Input into special topic questions▸▸

five ways in which you can benefit from the insights gleaned through Travelhorizons™:

List Price Member Price
1 �THE  PURCHASE OF SINGLE (QUARTERLY) REPORTS $4,000 $3,200

2 � AN ANNUAL SUBSCRIPTION (FOUR QUARTERLY REPORTS) WITHOUT THE  
PLACEMENT OF PROPRIETARY QUESTIONS IN THE SURVEY INSTRUMENT $13,200 $10,500

3 � AN ANNUAL SPONSORSHIP THAT INCLUDES FOUR QUARTERLY REPORTS, THE  
PLACEMENT OF PROPRIETARY QUESTIONS IN THE SURVEY INSTRUMENT, raw data,  
four standardized and one custom set of quarterly and annual tabulations, 
and input into topical questions

$24,000 $21,000

4 �THE  ADDITION OF A QUESTION(S) TO ONE OR MORE WAVES OF THE SURVEY  
ON A per inquiry BASIS $3,750 $3,000

5 CUSTOM  RUNS OF THE DATA SET ON A VARIABLE(S) OF INTEREST Starting at 
$3,750

Starting at 
$3,000

For more information, please contact:

David Sheatsley  Director of Marketing Research  dsheatsley@ustravel.org  U.S. Travel Association 
1100 New York Avenue, NW, Suite 450  Washington, DC 20005  202-218-3633

Greg Dunn  EVP/Consumer Insights & Branding  greg.dunn@ypartnership.com  YPARTNERSHIP 
423 S. Keller Road, Suite 100  Orlando, FL 32810  407-875-1111



The 20010 travelhorizons™ Survey* 
BY U.S.  TR AVEL A SSOCIATION/YPARTNERSHIP

u.s. travel association/YPartnership travelhorizons™

Please indicate payment price by circling the amounts under either “list price” or “u.s. travel association member price.”

List Price Member Price Quantity
Subscription
Four quarterly reports and one annual summary report 
without proprietary questions.

$13,200 $10,500

Individual Quarterly Reports $4,000 $3,200

Individual Annual Reports $5,000 $4,000

Proprietary Questions
Closed-ended question in each survey flight that can be 
cross-referenced (top banner results) to known lifestyles, 
demography, media habits and travel behavior surveyed 
in the program.

$3,750 $3,000

tota l order price

billing address 

Company Name		  Attention (First & Last Name) 
	  

Address  	 Telephone Number   
City  	 State  	 Zip  	 Email 

I understand I must remit payment within 30 days of invoice date. I also understand that the data presented in the U.S. Travel Association/Ypartnership  
travelhorizons™ report are copyrighted material and thus, are for internal use only. Accordingly, the report may not be reproduced, copied or  
distributed without express written permission of the publisher.

Authorized Signature  	 Date 

shipping address (if different from billing address)

Company Name		  Attention (First & Last Name) 
	  

Address  	 Telephone Number   
City  	 State  	 Zip 

Credit card information

  Visa		    MasterCard			     BankCard		    Check 

Name   	  Credit Card Number   	  Exp Date   

Authorized Signature 

*  Topics subject to change prior to publication of report.
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