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SAMPLE MEDIA ADVISORY
TRAVEL RALLY DAY
[STATE/CITY NAME] Travel Workers Rally – Tuesday, May 10th – TIME

 [State Tourism Office/DMO Name] brings travel workforce and supporters together during 28th Annual National Travel and Tourism Week to shine spotlight on travel’s impact on local employment, economy
Who:   
Travel industry workers – many wearing red – representing key businesses in [State/City Name]’s hospitality community will join:

· Governor/Mayor _____

· State Tourism Office director _____
· Destination Marketing Organization executive director _____
· Chamber of Commerce executive director _____
· Attraction owner _____
· Hotelier _____
· Restaurateur _____
· Approximately INSERT NUMBER local travel industry supporters
What: 
Travel Rally Day showcases the economic and employment impact created in [CITY/STATE] from spending by leisure and business visitors. The jobs of our local hospitality workforce – and millions of dollars in LOCAL/STATE tax receipts – are supported by the vital economic activity generated by travel and tourism.
Rallies in more than 50 other destinations will also take place nationwide on May 10.
When: 
Tuesday, May 10, 2011 at [TIME]
Where: 
LOCAL LANDMARK NAME, ADDRESS --- Be specific about the location. If there is a certain entrance, parking to use, note this. 

Why: 
Travel Rally Day is a key activity of National Travel and Tourism Week, which takes place from May 7-15.  Travel and tourism is one of America’s largest employers, among the top 10 in 48 states and the District of Columbia. In [CITY/STATE], XXXX workers are employed (OR SUPPORTED) by travel and tourism, jobs that resulted from visitor spending that totals $XXXXX in our local economy. 
The local travel and tourism workforce and its supporters are mobilized and ready to show the value that travel and tourism brings to [CITY/STATE].
Contact:  
[NAME / PHONE / E-MAIL OF TRAVEL RALLY DAY ORGANIZER]

# # #
