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U.S. TRAVEL RALLY DAY SPOTLIGHTS IMPACT OF TRAVEL AND TOURISM IN [CITY/STATE]

American workers demonstrate ‘Why Travel Matters’ at rallies nationwide on May 10th
[DATE LINE] – Joining more than 50 cities nationwide in rallies that champion travel as a revenue generator and job provider, [GOVERNOR/MAYOR/STATE TOURISM DIRECTOR/DMO EXECUTIVE] will lead CITY/STATE’s travel workers in a travel rally on Tuesday, May 10, at [LOCATION] as part of the 28th annual National Travel and Tourism Week. Employees representing major sectors of the travel industry will attend Travel Rally Day – many dressed in red – in a show of support for the jobs and economic impact created by visitors to _____.
“Travel and tourism supports 14 million jobs across the nation, including many right here in ____,” said [NAME, TITLE] of [DMO].  “We are rallying today to celebrate every worker in our community who depends on travel for his or her livelihood, and we’re letting our elected officials and local citizens know that travel matters to [LOCATION].”  
Travel and tourism is a $XXXX industry for [CITY/STATE], providing XXXX jobs and generating $XXXX in local tax revenue. Travel is a broad and diverse industry employing a vast workforce, from airline and hotel employees to restaurant, attraction and taxi workers. But it further supports workers in other industry sectors, such as construction, manufacturing and finance.

“Travel is a force in America’s economy that is simply too important to ignore. It’s responsible for employing one out of every nine Americans, more people than other giants like the insurance or automotive industries,” said Roger Dow, president and CEO of the U.S. Travel Association, the umbrella organization representing the U.S. travel industry. “On Travel Rally Day, we are uniting to showcase why travel matters to our country, to businesses and to individuals.”
Travel and tourism generated $1.8 trillion in economic output for the U.S. economy in 2010. The industry also represents one of America’s largest employers, supporting 14.1 million jobs (including 7.4 million directly in the travel industry and 6.7 million in other industries). Direct spending by domestic and international travelers averaged $2 billion a day, $86.6 million an hour, $1.4 million a minute and $24,000 a second. 

[INSERT EMPLOYEE QUOTE, e.g.: “I’ve worked in the travel industry for [#] years, and I depend on visitors for my living,” said [NAME], a [JOB TITLE] at [BUSINESS]. “When people make the choice to travel to [CITY/STATE], it makes an enormous impact on the residents who live and work here.”

The U.S. Travel Association projects nearly 2 billion Americans will take a domestic trip this year, up about 2 percent over last year. International arrivals are expected to total 63 million in 2011, a 6 percent increase over 2010, according to the U.S. Department of Commerce.
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