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Sample Opinion Column
For Local Newspaper
It hardly seems possible that it was only a year ago leaders in Washington were attacking corporate travel, especially for meetings and events.  At a time when there is so much divisive rhetoric in Washington, Congressional leaders from both parties and President Obama now recognize the value of travel and leveraging its strength to improve our economy and image around the world.  
A new law that garnered overwhelming bipartisan support establishes a public-private partnership to create the first-ever U.S. promotion program aimed at travelers around the world.  This common sense, tax-free stimulus plan, according to the Congressional Budget Office, will reduce our federal budget deficit by $425 million over the next 10 years.  Closer to home, it also means more jobs for our local community. 
As a tourism destination, (Name of Community/State) stands to benefit tremendously as we finally compete with other countries to attract international travelers to America.  The average overseas visitor spends in excess of $4,000 when they visit the United States.  Oxford Economics estimates that a well-executed promotion program will attract 1.6 million new international visitors to the U.S. annually and create $4 billion in new spending.  

This will begin to address competitive shortcomings with other countries.  Other nations, including the United Kingdom, France,  and especially Mexico and Greece, which each spent $150 million on promotions to attract international travelers in 2005, have long recognized the importance of these valuable travelers.

The United States welcomed 2.4 million fewer overseas travelers in 2009 than in 2000 – remaining below pre-9/11 levels of overseas visitors for the ninth consecutive year – despite a weak dollar that made the U.S. a travel bargain.  Compounding the embarrassment is the fact that 46 million more people around the world traveled long-haul beyond their borders last year than did in 2000.  
The failure of the United States to simply keep pace with this growth in international long-haul travel has cost our economy an estimated $509 billion in total spending and 441,000 American jobs which could have been created or sustained in the years over the past decade.  In addition, our country forfeited an estimated $32 billion in direct tax receipts over the same period.
Ninety percent of employers in the travel industry are small businesses, and one in eight Americans is directly or indirectly employed by this industry.  It’s not only the big brands everyone knows who benefit from this new program, but our restaurants, transportation companies, attractions, cleaning companies and other businesses that rely on travelers for their success.
Aside from the economic benefits, the anticipated additional visitors provide a natural vehicle for improving America’s image around the world.  A recent study by the U.S. Travel Association of international travelers showed those who have visited our country are 74 percent more likely to have a favorable opinion of us.  That’s the power of people-to-people diplomacy and the benefit of helping others experience the remarkable individuals, exciting places and natural resources our country offers.

It’s going to take several months before this new promotion program is up and running, but (Name of Community/State) is perfectly positioned to reap some benefit.  It’s not too soon to put out the welcome mat and greet our friends from around the world with open arms.  






