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https://vimeo.com/684325712

Executive Vice President,
Public Affairs & Policy
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OUR VISION

A travel industry that is...
« Better connected
» Positioned for faster, enduring growth

« More sustainable, sesamless and secure,
innovative and inclusive




THE FUTURE OF TRAVEL MOBILITY PLATFORM

MOBILITY
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SEAMLESS, SECURE TRAVEL

DIVERSITY, EQUITY AND INCLUSION
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THE FUTURE OF
SUSTAINABLE TRAVEL

"We need to find new sources of energy...
that make people feel they’re not having
fo choose between seeing the world ana
saving the world—we can do both’’

-Ed Bastian, Delta




TRAVEL'S SUSTAINABILITY
IMPERATIVE

e Industry’s future competitiveness
and viability

o Consumer, investor, policymaker,
employee demands

e Talent recruitment and retention

e Preserve natural assets




DISCUSSION GOALS

Review sustainability trends and
drivers in travel

Share our vision to support travel
industry leadership

Present our policy goals for
achieving the vision




MICHAEL COOK

Director, ESG and Sustainability
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Why Environmental, Social & Governance (ESG) at American Express

At American Express, we see effective ESG management as critical to charting a path to a sustainable,

inclusive, and successful future. For years, we have mobilized our business to address pressing global
challenges, delivering high impact initiatives serving our colleagues, customers, communities, and other
stakeholders.

PROMOTE DIVERSITY,
EQUITY,
& INCLUSION (DE&I)

BUILD FINANCIAL
CONFIDENCE

ADVANCE CLIMATE
SOLUTIONS



Macro Trends: Key Drivers of ESG

REGULATORS
Expanding regulations on ESG reporting, climatee risk, and board diversity

& « SECtorequireincreaseddisclosures on ESG
UK mandated TCFDdisclosures beginningin 2022

 EU GreenDealwith proposedrulestoachieve net zeroby 2050

INVESTORS
Increasing shareholder proposals and requests for disclosureon ESG
« 220investorsw/ $30T inassets called for 1,600 companies to set
@ science-based targets!
« 7/10investors will prioritize climate risks and opportunities during 2022
shareholder meetings?
« 2/3ofinvestors asking for executive compensationlinkedto ESG?3

COLLEAGUES
QRQ ESG serves as a way to attract talent and motivate employees

o 70% are more likely to choose to work at a company with a strong
environmental agenda*

ISource: [nvestors demand science-based emissions targets 29 Sep 2021

2Source: EY 2022 Proxy Season In Review February 2022

3Source: Center for Sustainability & Excellence | inking ESG targets to executive pay 21 Oct 202]
4Source: East Company Survey. 2019



https://www.nasdaq.com/articles/funds-demand-science-based-emissions-targets-from-1600-firms-2021-09-29
https://assets.ey.com/content/dam/ey-sites/ey-com/en_us/topics/board-matters/cbm-2022-proxy-season-preview-final-us-score-no-15036-221us.pdf
https://cse-net.org/linking-esg-targets-to-executive-pay/#:%7E:text=Two-thirds%20of%20institutional%20investors%20demand%20executive%20compensation%20linked,their%20annual%20bonus%20targets%20or%20long-term%20incentive%20plans.
https://www.fastcompany.com/90306556/most-millennials-would-take-a-pay-cut-to-work-at-a-sustainable-company

Consumer Trends: Traveling with Purpose

69%

& Agree they want to choose an
airline/hotel that values diversity
and inclusion, whose employees
reflect a diverse customer base

69%

Agree they are interested in
“philantourism”

7

72%

Agree they are passionate about
traveling to destinations that help
boost tourism revenue and the
local economy

55%

Say they are interested in ‘carbon
negative travel’ and 60% agree
they want to book with airlines
that have a carbon neutral
commitment

'AMERICAN .
ieExpness Source: American Express Global Travel Trends Report, 2021, hitps:

68%

Agree they are trying to be
more aware of sustainability-
friendly travel brands to
support

76%

Agree they want to spend
more on travel to improve
their well-being


https://www.americanexpress.com/en-us/travel/discover/get-inspired/global-travel-trends

Corporate Trends: Companies Taking Action on ESG

NET ZERO COMMITMENTS
4< Companies signed ontothe

. . SCIENCE

) = Companies committed to set @ | BASED Gl i Gl Declarati
77 == asgow Declaration for asgow Declaration

J.l 2,5 TARGETS 300 g Q Cliftiate AStio: e

ﬂ_ science-basedtargets with Climate Actionon Tourismto

SBTi achieve net-zero by 2050
COALITIONS
Companies are members of the Properties members

WORLD Sustainable

World Economic Forum’s Clean C Ski ' @ ospitali
@ 100+ ECONOMIC fOf’e1gOanI‘ll’eOSW 30,0001- of the Sustainable \ Hospitality

lsg(i)/esslet_'llc;onzﬂlggrgw Coalitionand FORUM Hospitality Alliance
0 y

ESG REPORTING

= of US CEQ’s say they are (1) Global 250reporton AN

c=| 52% secingsignificantdemandor 96% sustainability and a majority <R |z TCFD | =
increased reportingand inalignmentwith GRI, SASB, Nsaas 2 e
transparencyon ESGissues and TCED?2
from stakeholders!

1Source:
2Source:



https://www.kpmg.us/insights/2021/2021-kpmg-us-ceo-outlook-pulse-survey.html
https://assets.kpmg/content/dam/kpmg/xx/pdf/2020/11/the-time-has-come.pdf

ESG Strategy at American Express

ANIERICA-EXPRE:



Background

A comprehensive and collaborative approach

Performed ESG Established ESG Developed and Formed ESG

priority Steering finalized ESG Working Groups

assessment with Committee Strategy
key Framework
stakeholders

Established ESG
roadmaps w/
objectives &

targets across 3

strategic pillars

Launch of
2020-2021 ESG
report, goals
and priorities in
ESG Report.

'AMERICAN
EXPRESS

Cross-functional engagement

This material contains information that is proprietary and confidential to American Express. It cannot be shared with third parties without
American Express’ written consent. AMERICAN EXPRESS PROPRIETARY & CONFIDENTIAL. DO NOT COPY. DO NOT DISTRIBUTE.




Our ESG Strategy Framework

ESG MISSION STATEMENT

To back peopleandbusinessesto thrive and create equitable, sustainable and resilientcommunities globally.

%

PROMOTE DIVERSITY, EQUITY,
AND INCLUSION

Support adiverse, equitable,
and inclusive workforce,
marketplace, and society.

O]

BUILD FINANCIAL
CONFIDENCE

Provide responsible, secure, and
transparent products and services to
help people and businesses build
financial resilience.

ADVANCE CLIMATE
SOLUTIONS

Enhance our operations and
capabilities to meet customerand
community needs in the transition to
alow-carbon future.




Responsible Backing Our Colleagues, Customers, and Communities

2020-2021 HIGHLIGHTS

&2

AAR

PROMOTE DIVERSITY, EQUITY,
AND INCLUSION (DE&I)

$1B Action Plan to promote DE&
through goals, commitments, and
initiatives by the endof 2024

100% pay equity achieved for
colleagues across genders globally and
races and ethnicities inthe US

New disclosures on medianpay

gap, hiring, promotionand retention
$10M pledgedto the Coalition to Back
Black Businesses in partnership withUS
Chamber of Commerce Foundation

:6)

G

BUILD FINANCIAL CONFIDENCE

Shop Small Campaign supported small
businesses including an estimated
$23.3B inreported spending by US
consumers on Small Business Saturday!
$40M pledged to Accion Opportunity
Fund to expand access toloans for
historically underfunded small
businesses, including those owned by
women and underrepresented groups
$1M Backing Historic Small Restaurants
Program with National TrustforHistoric
Preservationin 2021

This material contains information that is proprietary and confidential to American Express. It cannot be shared with third parties without
American Express’ written consent. AMERICAN EXPRESS PROPRIETARY & CONFIDENTIAL. DO NOT COPY. DO NOT DISTRIBUTE.

&

ADVANCE CLIMATE SOLUTIONS

Carbon Neutral inour operations
since 2018 and powered by 100%
renewable electricity?

RE100 Member, a global initiative of
businesses committed to 100%
renewable electricity

210,000+ trees planted with The
Nature Conservancy Since 2017
Low-carbon products including Carbon
Footprint Dashboard to help clients
track emissions

Joined Science Based Targets initiative,
Business Ambition for1.5°C,and Race to
Zeroin2021




LAUNCH OF OUR
2020-2021 ESG
REPORT

Toread the 2020-2021

report and learn more, visit:

amex.co/ESG

2020-2021
Environmental, Social, and
Governance Report

ARS:

EQUITY, AND INCLUSION




Looking Ahead

ANIERICA-EXPRE:



Looking Ahead

* ESGis constantly evolving with
emerging regulations, priorities, and
reporting standards

* Stakeholder expectations on ESG
commitments, initiatives, and
disclosures will continue to increase

* Thereturn to travel presents new
opportunities for innovation that
positively impact people and the
planet

'AMERICAN
EXPRESS
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CAUTIONARY NOTE REGARDING FORWARD-LOOKING STATEMENTS

This presentationincludes forward-looking statements within the meaning of the Private Securities Litigation Reforrm Act of 1995 which are subject to
risks anduncertainties. The forward-looking statements, including the company’s aspirational emissionsand climate-related commitmentsandgoals,
containwords suchas “believe” ‘expect,” “anticipate,” “intend,” “plan,” “aim,” “will,” “may;” “seek,” “should,” “could,” “would,” “likely;” “potential,”
“continue” orother similarexpressions. Actual results may differ from those set forthin the forward-looking statementsdue to a variety of factors,
including: competition, brand perceptions and reputation; aninability to develop and market value propositions that appeal to Card Membersand
new customers; theamount and efficacy of investmentsin productinnovations, resources, marketing campaigns and programs; changing customer
behaviors, interestin the company’s products, resourcesand programs, and willingness to access capital provided by the company, spendmoney at
small businesses and value environmentally and sociallyresponsible products and services; management s inability to identify suitablesuppliers,
grantees, partners and communityinvestments andnegotiate acceptable terms; aninability to build partnerships and execute programs withother
companies and of partners to meet theirobligations to the company; changes in developing standards and certifications; the cost and availability of
renewable energy; carbonremoval and carbon offset projects, energy attribute certificates, certified paper and green buildings, and alternatives to
single-use plastic; supply chainand market disruption; regulation; potential M&A activity; severe weather conditions, natural disastersand other
catastrophicevents; changes in the company’s real estate, technology, colleague and community engagement, andrisk management strategies; an
Inabilityof waste management systems to divert waste to recycling and composting facilities; and changes in economic or business conditionsand
the company’s ability to grow, improveits financial performance and execute onits strategies. A furtherdescription of these and other risks and
uncertainties canbe foundin the Company s Annual Report on Form 10-K for the yearended December 31, 2020 and the Company's other filings with
the U.S. Securities and Exchange Commission. Youare cautioned not to place undue reliance on these forward-looking statements, whichspeak only
as of the date on which they are made. We undertake no obligation to update orrevise any forward-looking statements.

'AMERICAN
% This material contains information that is proprietary and confidential to American Express. It cannot be shared with third parties without

American Express’ written consent. AMERICAN EXPRESS PROPRIETARY & CONFIDENTIAL. DO NOT COPY. DO NOT DISTRIBUTE. 15



U.S. TRAVEL ASSOCIATION’S
SUSTAINABILITY GOALS

1 Spotlight industry progress

2 Amplify industry goals and leadership

3 Highlight why sustainability matters

4 Play offense to help the industry
achieve its goals

8 Defend against harmful policies




U.S. TRAVEL SUSTAINABILITY GOALS

INDUSTRY PROGRESS

« Showcase leadership and ongoing actions.



U.S. TRAVEL SUSTAINABILITY GOALS

INDUSTRY PROGRESS

e Showcase the cutting edge
« Virgin Hyperloop
600+ MPH

Fully electric, zero direct emissions




U.S. TRAVEL SUSTAINABILITY GOALS

AMPLIFY INDUSTRY GOALS AND LEADERSHIP

« Ambitious waste and emissions reduction targets
» Leading conservation efforts

o Significant sustainability investments

e Best practices on sustainability




U.S. TRAVEL SUSTAINABILITY GOALS

WHY SUSTAINABILITY MATTERS

« Make the case: Sustainability is core to travel’s future

e Keep up a steady drumbeat



U.S. TRAVEL SUSTAINABILITY GOALS

PLAY OFFENSE TO HELP THE INDUSTRY
ACHIEVE ITS GOALS

o |dentity and promote proactive policies




U.S. TRAVEL SUSTAINABILITY GOALS

AGAINST HARMFUL POLICIES

« Bad Policy:
Slows progress towards sustainability goals

Penalizes the industry without advancing progress



Vice President,
Government Relations

U.S. TRAVEL

ASSOCITATTION®




OUR POLICY PRIORITIES

Automakers are all-in on an
all-electric future.

-ord investing $22 billion to electrify
most popular products

EV CHARGING

GM will only make EVs starting in 2035



OUR POLICY PRIORITIES

Range anxiety: most significant hurdle
fo EV adoption.

807% of long-haul travel in U.S. is by car

EV CHARGING

Travelers: 41% would take more road
frips if access to EV charging available

Solution: Expand EV infrastructure _ |
along frequently used corridors and in
popular destinations



OUR POLICY PRIORITIES

Making progress...

Infrastructure bill: $7.5 billion to
expand EV infrastructure

......

- EV,CHARGING

Biden Administration goal: 500,000
new EV charging stations by 2030

S5 billion over five years for EV
infrastructure

i



UR POLICY PRIORITIES

State tourism offices and DMOs:
Engage with your state DOTs

EV CHARGING




OUR POLICY PRIORITIES

Joby Aviation
Four-passenger EVTOL air taxi service

All-electric, zero emissions

150-mile range, 200 MPH top speed

FLIGHT INNOVATION

LAX to Orange County in 15 minutes



OUR POLICY PRIORITIES

Airlines have committed to net-
zero carbon emissions by 2050

Travelers prefer sustainable travel
options:

18% of Americans would travel more

frequently if they had access to more
sustainable flight options




OUR POLICY PRIORITIES

Net-zero targets requires SAFs

Problem: SAFs demand greater
than supply

Solution: Scale-up SAFs production
and infrasfructure

U.S. Travel will advocate for policies to
accelerate SAFs deployment




SUSTAINABILITY
WORKING GROUP

e Guide future efforts and determine
U.S. Travel focus

e US. Travel members with subject

maftter expertise and sustainability
experience




OUR COMMITMENT

e Support national and global
climate goals

« Become a recognized leader on
sustainability
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