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Inventing Location Data for Travel

Movement is the Glue that Ties the Travel Experience Together
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We see the consumer We see the Location Data is the glue that
through the spending consumer through ties thf* entire consumer
events their survey experience together

Transformative and Foundational
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Largest Location Data
Company in Travel
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Bring the Green
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The Big EV Topics

* Infrastructure Placement — NEVI funding, data-driven approach
* Range Anxiety

* The Green Road Trip

* Data-Driven Investments in EV

e Alternative Fuel Corridors (we have focused on EV)
 Adequate Destination Infrastructure

e Sustainable Travel
e Off-Interstate EV Infrastructure (state routes, US highways)
e Steps Toward a National Network of Chargers
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Using Data To Place
Infrastructure

* Stop Frequency
 Stop Duration
 Corridor Volume (VMT)
* Existing Infrastructure
* |dentifying EV Deserts
* Trip Length
 Destination Popularity

e Underserved Communities
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Real Vehicle Data + Travel &
Tourism Tools
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