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Meetings and events GENERATED NEARLY $100 BILLION
INn travel spending in the U.S. directly supporting
approximately 600,000 AMERICAN JOBS (in 2022).
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Group business travel spending remains just 67% of
what it was pre-pandemic, equating to
nearly $40 BILLION IN SPENDING LOSSES.
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TINGS & EVENTS ARE

More than half of meeting planners agree that the pandemic
elevated the VALUE OF BRINGING PEOPLE TOGETHER.
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Nearly EIGHT IN 10 BUSINESS TRAVELERS and decision
makers believe the benefits of in-person meetings
OUTWEIGH THE CONVENIENCE OF MEETING VIRTUALLY.
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- PRESIDENT BARACK OBAMA, 2009

Las Vegas: Criticism of Travel
a Bad Bet
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Accor Management Canada Inc.

AFAR
Aimbridge Hospitality
AMC Institute

American Airlines Inc.

American Hotel & Lodging Association
American Society of Association Executives
Associated Luxury Hotels International

Bloominaton Convention & Visitors Bureau

(aesars Entertainment Inc.

Charlotte Regional Visitors Authority

Choose Chicago
Colorado Tourism Office
ConferenceDirect
Cvent, Inc.

Destination DC
Destination Madison
Destinations International
Digital Edge

Discover Puerto Rico
Encore

Events Industry Council
Explore Charleston

Explore Georgia

Explore St. Louis

Financial & Insurance Conference Professionals
Global Business Travel Association

Hawaii Visitors & Convention Bureau
HelmsBriscoe

Hilton

Hilton Head Island-Bluffton Chamber of
Commerce/Visitor & Convention Bureau

Houston First Corporation

HPN Global

Hyatt Corporation

IHG Hotels & Resorts

[llinois Office of Tourism

IMEX America Ltd.

International Association of Exhibitions & Events
Kentucky Department of Tourism

Las Vegas Convention and Visitors Authority
Los Angeles Tourism & Convention Board
Madden Media

Maritz Global Events

Marriott International

Meet Boston

Meet Minneapolis Official Conv. & Vis. Assn.

Meeting Professionals International

MGM Resorts International

Greater Miami Convention & Visitors Bureau
Nashville Convention & Visitors Corp.

New Orleans & Company

Northstar Travel Group

NYC & Company

Okura/Nikko Hotels International

Omni Hotels & Resorts

Onel0

Philadelphia Convention & Visitors Bureau
Professional Convention Management Association
Raleigh Convention & Visitors Bureau Greater
San Diego Tourism Authority

San Francisco Giants

San Francisco Travel Association

Simpleview

Society for Incentive Travel Excellence

Society of Independent Show Organizers

South Carolina Dept. of Parks, Recreation & Tourism
Travel Michigan MI Economic Development Corp.
Travel Portland

U.S. Virgin Islands Department of Tourism
United Airlines Inc.

Utah Office of Tourism and Film

Venetian Resort Las Vegas
Visit Anaheim

Visit Austin

Visit Baltimore

Visit Dallas

VISIT DENVER

Visit Fort Worth

Visit Greater Palm Springs
Visit Indy

Visit Lake Charles

Visit Lauderdale

Visit North Carolina

Visit Oakland

Visit Orlando

Visit Phoenix

Visit San Antonio

Visit Santa Barhara

Visit Savannah

Visit Seattle

Visit Tampa Bay

Visit Williamsburg
VisitLEX

VisitPITTSBURGH
Wyndham Hotels & Resorts
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MEETINGSMATTER: CELEBRATING THE POWER OF THE INDUSTRY
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Hilton|
The 2023 Traveler FOR THE STAY"

Emerging Trends that are
Innovating the Travel Experience

A Report from Hilton

Deeper Connections. Focus on Wellness.

Reliable & Friendly Frictionless Travel.
Service.

© 2023 Hilton Confidential and Proprietary



THE MEETING THAT MEANT
EVERYTHING CONTEST

To celebrate Global Meetings Industry Day on March 30, 2023, we are shining
a light on how Meetings Matter.

We want to hear YOUR STORY. What was that ONE MEETING, that one incredible memory
when everyone came together and it all just clicked?
Tell us why that meeting meant everything, and you could win:

GRAND PRIZE: 1 MILLION Hilton Honors Points for your organization to use toward the cost of a face-to-face
meeting, lodging expenses or as a charitable contribution. The Grand Prize Winner will also receive $500 to be

used toward an industry conference or continuing education course of their choice.

2ND PLACE: Nespresso coffee machine, deluxe Hilton beach towel and Hilton tumbler cup.

RUNNERS-UP (8): Deluxe Hilton beach towel and Hilton tumbler cup.

HOW TO ENTER

1. Share your meeting memory in 250 words
(or less) or record a 30-second video.

. Submit your entry to Hilton.com/GMIDcontest through
March 23. Enter today at Hilton.com/GMIDcontest

Terms & Conditions: NO PURCHASE NECESSARY. VOID WHERE PROHIBITED. Open to Hilton B2B Customers in the Americas, to include the United States, the Caribbean, Latin America and Canada (excluding Quebec), 18+. Begins
March 1, 2023 and ends March 23, 2023. Additional terms, conditions & restrictions apply. Official Rules: Hilton.com/GMIDcontest. Sponsor: Hilton, 7930 Jones Branch Drive, McLean, VA 22102.


https://www.hilton.com/en/events/offers/gmid-contest-2023/

THE MEETING THAT MEANT
EVERYTHING CONTEST

II My favorite memory was the very first company
event where | got to meet all of my management
team, including our CEO. Seeing how down to
earth he was and enthusiastic about company
growth, welcoming new people and just getting to
REALLY genuinely know his staff - was awe
inspiring! After that meeting, | dug in and focused
on being the best version of myself that | could be
for my company and our clients because | knew
this company was where I'd spend the rest of my
professional career!

7)

Hilton|

FOR THE STAY"

II During an in-person meeting/training | hosted, |
had an agent stop me in the middle of a session to
thank me. Her eyes were filled with tears, because
she had been in the travel industry for 4 years and
never had anyone to take time to go into detail to

provide so much information - for free. She
elaborated by saying, everyone thinks "Zoom"
trainings are effective, but everyone doesn't learn
the same and hands-on is so much more
personable and helpful.

7)

© 2023 Hilton Confidential and Proprietary



_ Hilton|
HiltonEventReadyPlaybook.com FORITHE(Z&

m _ And follow us on social! ‘

Meeting, Event &Travel Planning @PlanWithHilton
with Hilton

© 2023 Hilton Confidential and Proprietary



O Key Messages
Economic Impact Factsheet
Social Media Guide
Social Graphic Suite
LinkedIn Messaging

5 Ways to Engage
Media Advisory
Media Pitch

Sample Op-Ed
Sample Press Release
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MAKE A SPLASH ON

The #° to sustained business success? Strong relationships—and data shows
#MeetingsMatter when building those connections. #GMID2023
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@CongressmanXYZ #MeetingsMatter. Meetings and events accounted
for 38% of all business travel last year—totaling over $100 billion in
meetings and events related travel spending and directly supporting
more than half a million jobs in 2022. #GMID2023

The economic impact of the meetings industry is unmistakable. <
Just this year, [destination] hosted [event] bringing [x attendees]
who contributed to local spending—supporting regional hotels,
restaurants, bars and shops. #MeetingsMatter #GMID2023

@CongressmanXYZ
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POST to highlight a meeting
IN your area

CHANGE your social headers
to GMID blue

CLUE US IN on your
upcoming GMID event

PREP a press release
to go on March 30

TWEET vour local
official about GMID
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