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An Overview of FY 2022-23 (p) | (39 States Reporting)

2022-23p
Over the past five years, state tourism funding increased 49%

amounting to nearly $30 million on average in FY2022-23 (p) hverage:
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COMPARED TO FY 2021-22 (a),
STATE TOURISM BUDGETS FOR FY 2022-23 (p)...

AL AK AZ AR CA CcoO ID

IN 1A LA MD MA MI MN

MO MT NE NC PR SC TN

TX WV WY

HI KY NJ NY OH PA WA
DECREASED in 8 sTATES

U.S. TRAVEL

ASSOCITATTION"®



