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Meet the Moment

Social media offers a powerful way to amplify “Meetings Meet the Moment.” These cards
are built around the campaign’s central themes and are designed to reach business
decision-makers through your personal networks or business channels. Use the suggested
copy as a starting point and adapt it to fit your personal or organization’s tone.

Three ways to deploy these cards:

Use as-is on corporate

finannels to show your idontity and introduce on mossaging as inspiration
organization’s support of entity a troduce o ging P '
consumer-facing channels. for your own social series.

the industry-wide effort.

=) THE CARDS

MEET}I{N Gs When opportunity

Meet the Moment calls...

NOTHING MOVES BUSINESS NOTHING MOVES BUSINESS
like éeing in the same room.
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NOTHING MOVES BUSINESS

like eing i

When an opportunity emerges, the plan
that wins is often the one that comes
together the fastest. Nothing builds
momentum like getting in the same room.

When the stakes are high, distance is a Trust is built in person. Your most
liability. Sometimes the smartest move a important relationships were forged face
leader can make is getting in the same room. to face - and the next ones will be, too.

#MeetingsMeettheMoment #MeetingsMeettheMoment

#MeetingsMeettheMoment
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When you need a When teams need
to be aligned... DOWNLOAD CARDS

NOTHING MOVES BUSINESS NOTHING MOVES BUSINESS
eike /;\eing in f&z Same room.
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“Meetings Meet the Moment” will succeed
when we collectively adopt, amplify and

Relationships deepen, deals close and Meeting in person changes the conversation.

better decisions are made when the right Ideas flow, thinking gets sharper, and breakthroughs. persona I ize it, The more Consistently our

people are in the same room. happen when the right people are together.

#eatingseetshemoment aheetingiestinamomant messages reach business executives, the
US. TRAVEI US. TRAVEL more durable our impact will be.
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=) CUSTOMIZING THE CARDS

Each card is designed to work as-is or to be re-created in your brand for a fully customized version.
When adapting, keep the following in mind:

Keep the “When...” headline and “Nothing moves business like being in the same room” subline.
These are the campaign’s anchor and should remain consistent across all versions.

Keep the campaign hashtag: #MeetingsMeettheMoment. This connects your post to the broader
industry effort.

Recreate with imagery and visual treatment to match your brand identity.
Adapt the suggested copy to reflect your organization’s voice, a client example or specific event.
Use your logo, a client photo, or an event image to make the card more specific and personal.

Questions? Contact Kevin Hinton, Managing Director, Group Travel, U.S. Travel Association



https://www.ustravel.org/sites/default/files/2026-meetings-social-graphics.zip
mailto:khinton@ustravel.org

