
World Cup host nations get one chance to show the world who they are. This summer, the United
States joined Canada and Mexico in that responsibility—and delivered. 
 
Millions of visitors came to the United States for the 2026 World Cup and found a country that
welcomed them: in stadiums and small businesses, at airports and on front porches, in cities that
hosted matches, and in towns that never expected a single visitor but received thousands. 
 
From those of us who work in travel and tourism, to every American who opened a door, gave
directions, or made a stranger feel like a guest instead of a visitor: thank you. The American
people delivered and the world noticed.  
 
We congratulate President Trump, the administration, and government leaders nationwide on
delivering the largest World Cup in the tournament's history—on time and at a scale few believed
possible. That took remarkable coordination across the White House World Cup Task Force and
state and local governments. 
 
This warm American welcome to the world was more than a moment of hospitality. It was an
investment in our economy, our communities, and our reputation around the world. International
visitors support local businesses and create American jobs. Every visitor who left with a positive
experience became an ambassador for our country. 
 
The 2026 World Cup showed what's possible when America welcomes the world. The task now
is to make that the rule, not the exception. We already welcome nearly 70 million international
visitors a year*. With the 2028 Summer Olympics and the 2034 Winter Olympics ahead, we
have the chance to make hosting the world not a one-time achievement, but a part of America’s
identity. We look forward to working with President Trump and leaders across government to
build the Golden Age of American travel. 
 
We live in the greatest country on earth. Thank you to every American who welcomed the world
with open arms.  

Thank You, America

Sincerely, 
Bill Hornbuckle, CEO and President, MGM Resorts
International & U.S. Travel Association National Chair
Omer Acar, CEO, Raffles & Fairmont
Kurt Alexander, President, Omni Hotels & Resorts
Geoff Ballotti, President and CEO, Wyndham Hotels
& Resorts
Ed Bastian, CEO, Delta Air Lines Inc.
Anthony Capuano, President and CEO, Marriott
International
Carlos Castro, President and CFO, Resorts World Las
Vegas
Dominic Dragisich, Interim CEO, Choice Hotels
International, Inc.
Glenn D. Fogel, CEO and President, Booking
Holdings
Ariane Gorin, CEO, Expedia Group
Mark Hoplamazian, Chairman, President and CEO,
Hyatt Hotels Corporation
Robert Isom, CEO, American Airlines Inc. 
Jeremy Jacobs Jr., CEO, Delaware North
Raymond Joabar, Group President, Global
Commercial Services, American Express

Scott Kirby, CEO, United Airlines Inc.
Jason Liberty, Chairman and CEO, Royal Caribbean
Group
Elie Maalouf, CEO, IHG Hotels & Resorts
Thomas Mazloum, Chairman, Disney Experiences
Chris Nassetta, President and CEO, Hilton
Patrick Nichols, President and CEO, The Venetian
Resort Las Vegas
Gianni Onorato, CEO, MSC Cruises
Tom Reeg, CEO, Caesars Entertainment Inc.
Jim Risoleo, President, CEO and Director, Host
Hotels & Resorts, Inc.
John Sprouls, EVP and CAO, Universal Destinations
and Experiences
Marc Swanson, CEO, United Parks & Resorts
Alex Tisch, President and CEO, Loews Hotels & Co.
Josh Weinstein, CEO, Carnival Corporation 
Andrew Wexler, CEO, Herschend Enterprises
Will Withington, EVP of Global Operations,
Enterprise Mobility

*2025 National Travel and Tourism Office (NTTO) Paid for by U.S. Travel Association, https://www.ustravel.org/ 


