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DESTINATION CAPITOL HILL

Destination Capitol Hill is the travel industry’s premier legislative fly-in, organized by U.S. Travel. The event

will bring travel leaders from across the country to Washington, D.C. to educate policymakers about the power

of travel. The program combines a legislative day on Capitol Hill with advocacy training, guest speakers and peer-

to-peer networking. Destination Capitol Hill will provide delegates with opportunities to learn about upcoming

legislation that impacts travel; network with key influencers and travel industry professionals and meet with

members of Congress to stress the importance of travel as an economic driver. Destination Capitol Hill is part of

U.S. Travel’s Spring Meetings Week.

TARGET AUDIENCE PROFILE

On average, 200-250 travel industry leaders attend, including destinations,

attractions, transportation companies and association partners.

DATES AND LOCATION

March 28-29, 2017
Washington, D.C.

SPONSORSHIP OPTIONS

Show your support and alignment with a “Join the Cause” Industry Leader
sponsorship. Consider a “Branding” sponsorship for added exposure and

messaging in front of this influential audience.

JOIN THE CAUSE—INDUSTRY LEADER

¢ Logo placement on website.
¢ Two complimentary registrations.

advocacy guide.

* Logo placement and organization listing in delegate handbook and $1,500

¢ Logo included on event slideshow.

NOTE: All prices are subject to change. Sponsorships are subject to print and production deadlines. U S . T RAVE L

ASSOCIATION



DESTINATION CAPITOL HILL SPONSORSHIP OPPORTUNITIES

BRANDING—NETWORKING RECEPTION (One Sponsor Limit)

* Signage and branding at Tuesday, March 28 reception.

* Opportunity to supply branded glasses, napkins, pop-up displays at
reception.

* Opportunity to provide a departure gift for delegates.

* Recognition from podium during reception (or at general session).

e Logo placement on website.

e Four complimentary registrations.

* Logo placement and organization listing in delegate handbook and
advocacy guide.

* Logo included on event slideshow.

$5,000

BRANDING—SOCIAL MEDIA WALL (One Sponsor Limit)

* Logo placement on large social media screen in the general session on
Tuesday, March 28.

* Ability to place promotional materials on tables in general session.

* Recognition of sponsorship from podium during general session.

* Logo placement on website.

e Four complimentary registrations.

* Logo placement and organization listing in delegate handbook and
advocacy guide.

* Logo included on event slideshow.

$5,000

NOTE: All prices are subject to change. Sponsorships are subject to print and production deadlines.
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ASSOCIATION



DESTINATION CAPITOL HILL SPONSORSHIP OPPORTUNITIES

DESTINATION
CAPITOL HILL

t RAVED Eowe
! powerep sy US. TRAVEL  PRAR

CAPITOL HILL

< T

IN PARTNERSHIP WITH

Wy ENTA

P e

General
Session

INDUSTRY LEADERS

CltYPASS SARTABARBARA
N
G
votervoice

presented in partnership with

ket ENTA

INDUSTRY PARTNERS

street

Destination 4 Analysts i |

CHNEIDER
S Publishing o

o oA <oV

marketing destinations

Power of Travel . Travel % Marc Garcia
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Jack Johnson from First day of #dch15
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receives inaugural @
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Thank you
@SenJohnThune for
strengthening the US

Enjoy learning from
and supporting
Arizona's own travel

#travel sector. advocacy leader
Congrats on being @djazlta, a panelist
recognized as a travel | here at #DCH15
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@MarriottPOV,
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@joeymaloney taking ==
us all to school on Janet zink
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day of programming
Grassroots Travel Next up: hitting the Hill
Champion award frol tomorrow. (at
@USTravel at M @renhotels)

#DCH15
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Grassroots Travel 21 hours ago

CHAMPION your hard work & for leading reauthorization

Champion Award!
#dch15
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providing the tools for
CVBs & DMOs to be just received a Travel
successful in Champion Award from dave parulo

advocacy! #dch15 QUSTravel. #DCH15 & @daveontheedge
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