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In this section, we provide estimates of the full sample using the state tourism budget. 
Tables 9-12 display the results. We find statistical significance within conventional 
bounds in all our specifications.  

 

The results contained in Table 9 are for our panel data regression with fixed effects. They 
suggest that for a $1.00 increase to the state tourism budget, hotel and accommodations 
share of per-capita gross state product increases by roughly $15.00, while it increases 
tourism spending by nearly $51.00. We see modest, however significant increases in 
taxes generated from tourism as well, at an average of roughly $3.50 for every dollar 
allocated to the state tourism budget.  

 

Tables 10-12 present the results for our estimations in which we use the SAR and SDM 
specifications on hotel and accommodations share of per-capita gross state product, 
tourism spending, and taxes generated from tourism. The estimated coefficients in these 
results are not substantially different from those in the main panel data regressions with 
fixed effects. Our most significant results in these estimations are the effects of state 
tourism budget allocation on tourism spending generated. We find statistical significance 
at the 1% level in the SAR specification and at the 5% level in the SDM specifications. 
We find significance at the 10% level across the board for the effect of state tourism 
budget allocation on taxes generated from tourism.  
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In this section, we provide estimates from the restricted sample of using 9 states that are 
similar to Florida; having ample sunlight and already sizable amounts of tourism. The 
states are Alabama, Arizona, Florida, Louisiana, Mississippi, Nevada, North Carolina, 
South Carolina, and Texas. We use unemployment as a control variable in these 
estimations. Tables 13-16 display the results. The panel data regression results from this 
restricted sample yield a mixture of positive negative signs with respect to the effect of 
tourism budget allocation on hotel and accommodations share of gross state product. We 
find positive results in the specifications in which we estimate the effect of state tourism 
budgets on tourism spending and taxes generated from tourism. We should note, 
however, there is no statistical significance within any conventional bounds in any of 
these specifications. 
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