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Today’s Speakers

Douglas Quinby Justin Buzzi Liz Gilbert
Co-founder & CEO Owner Sr. Director, National Sales
Arival Get Up and Go Kayaking Hornblower Cruises and Events

and Board Member, NCAE






In Partnership With

www.arival.travel



Attractions 85%

Museums, zoos, themes parks, amusements,
landmarks and other cultural and natural sites







What Drives

Choice?
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Tours

From the tour operator, offlline
On computer
Online via mobile phone

Travel agent / vacation package
Hotel

Visitor or ticket office in destination

Arival’s Why We Tour: Inside the Mind of the Modern Tour Taker: Base — 474 U.S. tour takers
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Tour Spend

Direct from operator, offline 1x
Computer 1x
Mobile phone 1.5x
Travel agents / vacation package 3X

Arival’'s Why We Tour: Inside the Mind of the Modern Tour Taker: Base — 474 U.S. tour takers WWWw.ariva | .tl’a Vel
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Price Convenience

www.arival.travel









Ask a Question!

Douglas Quinby Justin Buzzi Liz Gilbert
Co-founder & CEO Owner Sr. Director, National Sales
Arival Get Up and Go Kayaking Hornblower Cruises and Events

and Board Member, NCAE



ARIVAL travel

The In:Destination Voice

See All Arival Reports Here




