
WAVE 11: EMERGING FROM THEIR SHELLS

Public opinion insights from the Sept. 9, 2020     
“Back-to-Normal Barometer” 

RON BONJEAN, PARTNER, ROKK SOLUTIONS
RICH THAU, PRESIDENT OF ENGAGIOUS  
JON LAST, PRESIDENT OF SPORTS & LEISURE RESEARCH GROUP
GINA DERICKSON, RESEARCH DIRECTOR AT ENGAGIOUS



CONFIDENCE BAROMETER SHOWS SLIGHT UPTICK

Back to Normal Barometer, Sept. 9, 2020



SOCIETAL CONCERNS LEVEL OFF; REMAIN ABOVE PERSONAL 

Back to Normal Barometer, Sept. 9, 2020 ; % who are very concerned



CONTEXT: RESPONDENTS ACTIVELY ENGAGE

n=500, Back to Normal Barometer, Sept. 9, 2020
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INCREASING NUMBERS ARE READY TO GO / RECENTLY ACTIVE

Back to Normal Barometer, Sept. 9, 2020



MORE ARE READY THAN EVER TO RE-OPEN BUSINESSES

Back to Normal Barometer, Sept. 9, 2020



MORE ARE READY TO TRAVEL FOR BUSINESS & PLEASURE

Back to Normal Barometer, Sept. 9, 2020



AND THEY’D BE EVEN MORE READY WITH RAPID TESTING

n=249, Back to Normal Barometer, Sept. 9, 2020



1/3 THINK WE’LL BE LESS FOCUSED ON COVID BY YEAR’S END

n=500, Back to Normal Barometer, Sept. 9, 2020








Labor Day Weekend



2 OUT OF 5 TRAVELED OVER LABOR DAY WEEKEND 

n=500; Back to Normal Barometer, Sept. 9, 2020



FOR COMPARISON: 2/3 STAYED AT HOME JULY 4 WEEKEND

n=598, Back to Normal Barometer, July 8, 2020



THOSE WHO ALTERED LABOR DAY PLANS DID SO FOR HEALTH

n=31, Back to Normal Barometer, Sept. 9, 2020



HALF OF THOSE WHO STAYED HOME USUALLY STAY HOME

n=270, Back to Normal Barometer, Sept. 9, 2020



US Travel



READY OR NOT: STAY AT A HOTEL OR RESORT

n=249, Back to Normal Barometer, Sept. 9, 2020



READY OR NOT: VISIT A THEME PARK

n=128, Back to Normal Barometer, Sept. 9, 2020



READY OR NOT: TAKE A CRUISE VACATION

n=78, Back to Normal Barometer, Sept. 9, 2020



READY OR NOT: ATTEND A CONFERENCE OR CONVENTION

n=100, Back to Normal Barometer, Sept. 9, 2020



US TRAVEL: RETURN IN 3 MONTHS

Back to Normal Barometer, Sept. 9, 2020



NOT LIKELY TO TRAVEL IN OCTOBER

n=500, Back to Normal Barometer, Sept. 9, 2020



EVEN WITH REMOTE SCHOOL, STILL UNLIKELY TO TRAVEL IN OCT.

n=500, Back to Normal Barometer, Sept. 9, 2020



INCENTIVE SLIGHTLY INCREASES WILLINGNESS FOR OCT. TRAVEL

n=500, Back to Normal Barometer, Sept. 9, 2020



KNOWING COLLEGE KIDS ARE HOME INCREASES OTHERS’ 
WILLINGNESS TO TRAVEL

n=500, Back to Normal Barometer, Sept. 9, 2020



HALF PLAN TO SPEND SAME OR MORE ON ‘21 LEISURE TRAVEL

n=249, Back to Normal Barometer, Sept. 9, 2020



A ‘21 VACCINE WOULD NOT BOOST LEISURE TRAVEL SPENDING

n=249, Back to Normal Barometer, Sept. 9, 2020



HERE’S HOW THEY’RE ALLOCATING UNSPENT ‘20 TRAVEL $

n=500, Back to Normal Barometer, Sept. 9, 2020



1/3 WOULD TAKE A TRIP OF PANDEMIC ENDED TOMORROW

n=500, Back to Normal Barometer, Sept. 9, 2020



1/6 OF THOSE WHO FLY THANKSGIVING WON’T THIS YEAR

n=500, Back to Normal Barometer, Sept. 9, 2020



QUESTIONS

• What questions do you have for us?

• What questions should we ask in wave 12?
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