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The U.S. Travel Association has engaged MMGY to 
conduct an ongoing survey to monitor the impact of 
COVID-19 on U.S. travelers. The online survey designed 
and analyzed by MMGY Travel Intelligence is conducted 
bi-weekly among 1,200 U.S. residents who have taken 
an overnight trip for either business or leisure in the 
past 12 months. The maximum error at the 95% level of 
confidence for a sample of 1,200 is +/- 2.83%.
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*Added 4/11

**Added 4/24
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Source: MMGY Travel Intelligence

29%

31%

32%

33%

35%

36%

46%

46%

47%

31%

30%

32%

27%

31%

37%

45%

42%

46%

31%

31%

33%

29%

33%

40%

42%

44%

44%

45%

Concerns for my job security

Easing of international travel restrictions

Concerns for financial health of employer

Great travel deals

Availability of flights to destinations interested in visiting

Easing of domestic travel restrictions

CDC reducing risk advisory level

Easing of state/local health department guidelines*

Slowdown of COVID-19 worldwide

Slowdown of COVID-19 spread in U.S.

Impact on Taking a Business Trip

26%

32%

37%

43%

43%

45%

46%

55%

61%

63%

26%

30%

34%

40%

40%

36%

45%

55%

59%

60%

26%

33%

39%

41%

40%

38%

53%

56%

58%

61%

62%

Availability of cruises to destinations interested in…

Concerns for my job security

Easing of international travel restrictions

Availability of flights to destinations interested in visiting

Concerns for personal financial s ituation

Great travel deals

Easing of domestic travel restrictions

Easing of state/local health department guidelines*

CDC reducing risk advisory level

Slowdown of COVID-19 spread in U.S.

Slowdown of COVID-19 worldwide

Impact on Taking a Leisure Trip

4/24
n=1,200

4/11
n=1,200

3/27
n-1,200

��1"#���%"*�� "!������C$�E���$B
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Source: MMGY Travel Intelligence

1%

11%

25%

32%

44%

62%

76%

72%

80%

75%

87%

1%

10%

39%

48%

74%

75%

77%

80%

82%

83%

88%

0%

11%

45%

51%

74%

78%

79%

81%

82%

82%

87%

No restrictions in my area

Grocery stores/supermarkets closed

Medical/dental offices closed

Community quarantines that restrict movement

Residents asked to shelter-in-place

Shopping malls closed

Bars and restaurants closed

Amusement venues closed

Size of gatherings

Movie/performance theaters closed

Schools closed

4/24
n=1,200

4/11
n=1,200

3/27
n=1,200 ©2020 U.S. Travel Association, MMGY Global
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Source: MMGY Travel Intelligence

6% 7%

20%

26%

36%

4%

9%

18%

27%

40%

5%

11%

19%

28%

34%

1 Not at all

Concerned

2 3 4 5 Extremely

Concerned

For Others in My Household 

3/27

µ = 3.83

n=1,078

4/11

µ = 3.92

n=1,126

4/11

µ = 3.76

n=1,123

8%
10%

27%

23%

32%

5%

13%

23%
25%

34%

6%

15%

23% 24%

33%

1 Not at all

Concerned

2 3 4 5 Extremely

Concerned

For Myself

3/27

µ = 3.61

n=1,200

4/11

µ = 3.71

n=1,200

4/24

µ=3.62

n=1,200
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Source: MMGY Travel Intelligence

65%
68%

64% 62%
67%68%

71% 71%

64%
68%

64% 63%

71%

55%

66%

Total 18-34 34-49 50-64 65+

For Others in My Household
by Respondent Age (% Top 2 Box) 

3/27
n=1,078

4/11
n=1,126

4/24
n=1,123

55% 56% 58%

49%

59%59%
63%

60%
56%

60%
56%

61%

55%
51%

59%

Total 18-34 35-49 50-64 65+

For Myself
by Respondent Age (% Top 2 Box)

3/27
n=1,200

4/11
n=1,200

4/24
n=1,200

©2020 U.S. Travel Association, MMGY Global
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Source: MMGY Travel Intelligence

65% 68%
64%

71%

55%

68%
73%

65% 68% 68%
64%

68%

58%
66% 63%

Total Northeast Midwest South West

For Others in My Household
by Region (% Top 2 Box) 

3/27
n=1,078

4/11
n=1,126

4/24
n=1,123

55%

66%

51%
56%

49%

59%
65%

54%
62%

57%56%
62%

49%

59%
55%

Total Northeast Midwest South West

For Myself
by Region (% Top 2 Box)

3/27
n=1,200

4/11
n=1,200

4/24
n=1,200

©2020 U.S. Travel Association, MMGY Global
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Source: MMGY Travel Intelligence

3%

17%

27%

29%

29%

31%

31%

34%

39%

40%

48%

48%

None listed

National Public Radio

Local newspapers

Local news/talk radio stations

National newspapers (New York Times, USA Today, etc.)

Local cable TV news (local CNN, MSNBC, etc.)

Conversations with friends/family

Internet searches (Google, Bing, etc.)

CDC and FEMA/DHS updates/emails/websites

National cable TV news (CNN, MSNBC, etc.)

National TV news (ABC, NBC, FOX, etc.)

Local TV news (ABC, NBC, FOX, etc.)

4/24

n=1,200
©2020 U.S. Travel Association, MMGY Global
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Source: MMGY Travel Intelligence

47% 52%

0% 0%

Female Male Trans-
gender

Prefer not
to answer

Gender

3/27
n=1,200

4/11
n=1,200

25% 25% 28%
22%

18-34 35-49 50-64 65+

Age

3/27
n=1,200

4/11
n=1,200

4/24
n=1,200

67%

10% 23%

Married Living
w/partner

Single

Marital Status

3/27
n=1,200

4/11
n=1,200

4/24
n=1,200

33% 27% 33%

4% 2%

Democrat Indepen-
dent

Republican None Prefer not
to answer

Political Affiliation*

4/24
n=1,200

31%
68%

Under age 18 None

Children in 
Household

3/27
n=1,200

4/11
n=1,200

4/24
n=1,200

72%

10% 18%

Employed Not Employed Retired

Employment Status

3/27
n=1,200

4/11
n=1,200

4/24
n=1,200

©2020 U.S. Travel Association, MMGY Global

8%
18% 15% 16%

42%

<$25k $25k-
$54,999

$55k-
$74,999

$75k-
$99,999

$100k+

Household Income

3/27
n=1,200

4/11
n=1,200

4/24
n=1,200

* Added 4/24
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