STATE TOURISM OFFICE An Overview of FY2018-2919 US TRAVEL
BUDGETS DASHBOARD (45 States Reporting) ASSOCIATION
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Over the past five years, State Tourism Funding (overall average) increased 17.6%,
reaching over $21 million in FY 2018-2019. $15.604 786
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* For all states with BOTH funding sources, 68.6% is Public and 31.4% is Private.



