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An Overview of FY 2018-2019 
(45 States Reporting)

Over the past five years, State Tourism Funding (overall average) increased 17.6%,
reaching over $21 million in FY 2018-2019.

Compared to 2017-2018 Actual Spending...
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$21,050,655
2018-19p

$17,139,274
2013-14a

$18,615,721
2014-15a

$18,960,155
2015-16a

$18,604,786
2016-17a

* There was a 18% increase
from 2013 to the current year

 and an 8% increase from
 the previous year
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Marketing Funding (average): 
$11,281,842

a = Actual Spending
p = Provisional Budget
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Median: $12,918,305

Median: $12,905,662Median: $12,365,252

Median: $12,815,800

$19,547,903
2017-18a

Median: $12,852,113

Median: $13,654,100

 Median: $7,604,373

Funding Source by State

* For all states with BOTH funding sources, 68.6% is Public and 31.4% is Private. 
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