Travel: America’s Unsung Hero of Job Creation (Sample Op-Ed)
(Approx. 800 words) 

Areas highlighted below are customizable for your state or destination.

While the U.S. economy has made steady gains since the 2008 recession, 2016 still marked the eighth consecutive year in which less than 60 percent of the working-age population was employed. Under-employment and income stagnation are a major concern for many American communities—and the politicians who represent them. 
However, one solution to job growth is right in front of them: travel. 
Travel conjures images of vacation and leisure—but in reality, it’s serious business. The travel industry is America’s seventh-largest provider of good, non-exportable jobs, directly employing 8.8 million workers and supporting 15.6 million U.S. jobs overall, from coastal cities through the heartland. 
It’s more than just major hotel chains or attractions providing this growth. Travel is the lifeblood of small businesses. During their trips, travelers more often than not spend money at local restaurants, parks, museums, rental car agencies and more. This makes the leisure and hospitality sector the No. 1 small business employer in the U.S. 
The U.S. Travel Association details the necessity of travel for U.S. employment in a new report, “Travel: America’s Unsung Hero of Job Creation.” In it, U.S. Travel economists outline why the travel industry is key to U.S. economic health—and why pro-travel policies are crucial for bringing jobs to the communities that need them the most. 
To start, travel has consistently added jobs faster than other sectors of the economy, including retail and manufacturing. From 2010 to 2016, the travel industry generated nine percent of all new U.S. jobs, and spurred the growth of related industries. For example, in [STATE], [see page 12 of the report for state-specific data]. 
In particular, travel jobs provide opportunity to the Americans hit hardest by both the recession, and the country’s changing economic landscape: younger workers and those without higher education. For many young workers, travel jobs are their first foothold on the career ladder: 22 percent of all Americans’ first jobs were in travel and tourism-related industries. From hotels and restaurants to transportation and retail, travel jobs often provide a gateway to the working world for those without prior work experience, or those who have yet to earn a specialized degree. 

More importantly, though, those first jobs, and the skills they endow, pay off down the road—most notably for women, minorities and those with a high school degree or less. Overall, Americans whose first job was in travel obtained an average career salary of $81,900, significantly higher than those whose first jobs were in manufacturing, construction and health care. Workers with a high school degree or less whose first jobs were in travel-related industries reached an average career salary of $69,500, five percent higher than those eventually attained by workers starting off in other industries. The travel bump is even more marked among women, Hispanics and African-Americans ($78,000 v. $73,900, $80,100 v. $74,500 and $71,900 v. $68,100, respectively). 
Additionally, at a time when millions of Americans have seen their jobs shipped overseas, travel jobs provide an unwavering guarantee: they cannot be outsourced. In particular, jobs tied to our iconic cities, beautiful scenery and historic landmarks will always stay in America. Example: A tour guide in the French Quarter of New Orleans can no more be outsourced than New Orleans itself. [( Or occupation and location of choice, customize to make relatable to your destination.]  
Simply put, growing travel means creating upwardly mobile jobs for those in need. To ensure that all Americans have these kinds of opportunities for success, whether it’s a foot in the door or career advancement, we need to enact public policies that allow travel to thrive. 

Growing international travel is especially crucial. International travel goods and services are our country’s No. 1 service export, and No. 2 export overall. Without travel, our $500 billion trade deficit would have been 17 percent larger in 2016. Last year, 75.6 million international visitors came to the U.S., directly supporting 1.2 million American jobs and generating an $87 billion travel trade surplus. 
There are many ways the U.S. government can attract more international travel to the U.S.: protecting Open Skies agreements, modernizing our travel infrastructure and coupling efficiency with security come to mind. However, As U.S. Travel Association President and CEO Roger Dow pointed out recently on CNN.com, the U.S. government must protect American jobs by sending international visitors a clear, sustained message of welcome—and they can start by preserving funding for Brand USA, our country’s destination marketing agency. 
Travel is a win for [destination/state]’s economy. It is a win for American jobs. And travel is a solution that, quite literally, works for [destination/state or America].
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