




























Sports Tourism
• A Billion Dollar Industry*

• In 2017, estimated direct visitor 
spending was $11.4 billion

• A 9% increase from 2016

• Trends**
• Giving the full-service treatment
• Brand partners immerse in storytelling 

of the sporting event
• Facilities will continue to be a driving 

force
• Event creation

*From the National Association of Sports Commission’s State of the Industry Report
**From Connect Sports Article: 10 Sports Tourism Trends in 2018
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SPORTS & TOURISM DEVELOPMENT

Luisa Mendoza
Director, Global Tourism Development
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SPORTS TOURISM IMPACT
• Sports Tourism in the U.S. adds up to $9.45B, and it’s going up fast. 

• 24% of International visitors want to include a professional sporting event in their itinerary 
when traveling to the U.S. 

• According to the Chinese Basketball Association, more than 300 million people in China 
play Basketball – a number that nearly equals the entire population of the U.S.

• More than 190 million Chinese Streamed the 2017 Playoffs on mobile devices

• The NBA account on the Chinese social media platform Weibo boasts more than 33 million 
followers (The NBA only has 27.5 million followers on Twitter. 

• According to research Basketball is set to become the next soccer with largest growth in 
Australia, Italy, China, Russia, Vietnam, South Africa and India
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BSE GLOBAL TOURISM DEVELOPMENT
MISSION STATEMENT 

To position the Barclays Center and the Brooklyn Nets as a 
MUST see Authentic Brooklyn experience in NYC in order to 

increase revenue opportunities
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IDENTIFY TOURISM REVENUE OPPORTUNITIES

TOURISM 
REVENUE 

GENERATORS

Selling 
Tickets 

Through 
Main Travel 
Channels

Arena Tours

& 
Experiential 

Packages

Meetings, 
Incentives, 

Conventions 
& Events 

Concierge 
Programs

Industry 
Cross 
Selling 

Partnerships 
with NYC 
Hotels & 

Attractions
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MARKETING TOOLS 60 DAY

DEVELOPED TRAVEL TRADE MARKETING TOOLS:

§ Travel Trade website

§ Travel Trade Brochure

§ PowerPoint Deck

§ Travel trade video

§ Client promotional gifts
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SOCIAL MEDIA & COMMUNICATIONS

SOCIAL MEDIA & COMMUNICATIONS: 
§ E-blast sent to over 1,000 personal industry contacts in Canada, US, Asia and Europe 

announcing my role. 

§ Over 100,000 views on Linkedin through Latin America, Europe, Asia and Domestic Travel 
Trade News.
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ACCOMPLISHMENTS MADE 
IN THE FIRST EIGHT MONTHS

RESULTS:
• Identified over 100 domestic and international clients that want to partner and work with us.

• Identified over 55 NYC hotel and attractions partner that want to cross-sell.

• Contracted over 40 clients

• Created Static Tier Pricing for Groups and FIT 

• Increased International Group business by 46% over last season 

• Hosted Media and Tourism Trade FAM trips from NYC & Company Mexico, France, and Spain

• Attended following trade shows and NYC & Company Sales Missions:
1. IPW 
2. Australia Sales Mission 
3. SYTA – Student Youth Travel Association
4. China Sales Mission
5. IMEX America – Las Vegas 
6. WTM – World Travel Market, London
7. IITA, International Inbound Travel Association
8. FITUR – Madrid, Spain
9. Connect Travel Market Place
10. ITB – Berlin, Germany
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LUISA MENDOZA
DIRECTOR, GLOBAL TOURISM DEVELOPMENT

lmendoza@bseglobal.net

THANK
YOU!

mailto:lmendoza@bseglobal.net


















Chelsea’s Slides to Come – Kristen Creating


















