TRAVEL

NEVADA IS ESSENTIAL

ECONOMIC IMPACT OF TRAVEL

TRAVEL SPENDING TAXRECEIPTS EMPLOYMENT RANKING
2024 $63.0 Billion $3.2 Billion 393,500 1
2023 $59.4 Billion $3.1 Billion 378,600 1
2022 $52.8 Billion $2.8 Billion 348,500 1
2021 $42.4 Billion $2.2 Billion 292,900 1
2020 $22.3 Billion $2.0 Billion 250,400 1
2019 $45.6 Billion $3.5 Billion 386,500 1

WHEN THE TRAVEL INDUSTRY THRIVES, AMERICA THRIVES.
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In 2025, TRAVEL SUPPORTED -~~~ With More Than Strengthened

15 MILLION+ D1 MILLION Communities Through

American Workers & Directly Employed : Job Openings In Early 2026 $92 BILLION

8 MILLION --------------o-eeved 'N'wwwwwwwl”w in State and Local Tax Revenue

Each Segment of Travel Plays an Essential Role in Boosting our Economy, Contributing Billions in Travel Spending.
DOMESTIC LEISURE TOTAL BUSINESS INTERNATIONAL INBOUND
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NOTE: National data for 2025 and state data for 2024 are most recent available

. S T RAVE L *Percent recovered to 2019 is adjusted for inflation SOURCE: Tourism Economics, U.S.
SSOCIATION® Travel Association and U.S. Department of Commerce
State data is not adjusted for inflation
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TRAVEL

NEVADA IS ESSENTIAL

ECONOMIC IMPACT OF TRAVEL
CONGRESSIONAL DISTRICT DATA

DISTRICT 2024 TRAVEL SPENDING STATERE'C"EOIS.I‘.‘S" 1L EM':T_Q‘\’{IEILE:‘_I?#:L"‘(TN e
NV-1 $33.7 Billion $1.6 Billion 184,400 1
NV-2 $8.4 Billion $444 Million 67,200 1
NV-3 $13.2 Billion $670 Million 87,400 1
NV-4 $7.6 Billion $394 Million 54,500 1

NOTE: National data for 2025 and state data for 2024 are most recent available **
U. S T RAVE L Percent recovered to 2019 is adjusted for inflation SOURCE: Tourism Economics, U.S.
Travel Association and U.S. Department of Commerce
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